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£150,000 

CHARITY PROMOTIONAL FILMS REACH 
NEW AUDIENCES

What is the Creative Vision Award?

The Moore Kingston Smith Creative Vision Award 
offers charities the opportunity to receive a brand film, 
free of charge, worth an estimated

2018 WINNER – DEMAND

Welcome to Moore Kingston Smith’s 2018/19 community engagement report. As 
a firm, we are driven by people achieving their potential – our internal people and 
our clients. And we believe it is our responsibility to harness our potential and give 
back to the communities around us. By providing support and guidance to local 
people, businesses and charities, we are helping empower communities reach their 
potential and achieve their goals. To ensure we continue to contribute in the most 
appropriate and valuable ways, it is important to us that we measure and report on 
the social value we create; as we move forward and help pave the way to success for 
future generations.

Here is a snapshot of our exciting community projects. 

DEMAND provides 
creative equipment 
solutions which help 
disabled people get 
more out of life.

RAISE

awareness of 
their custom 
design service

DEMONSTRATE

the life-changing 
impact of their 
projects

LAUNCH

their first online 
marketing 
campaign

DRAMATICALLY

increase online 
exposure to 
reach new 
prospective 
clients 

DEMAND wanted 
a short animation 
that would:

Within the
first 2 weeks

over

8k
views

Where have the films been used?

As part of DEMAND’s #DreamBig campaign, launched 
in February 2019, their film ‘Dare to Dream’ has been 
published across the charity’s social media platforms, 
including Facebook, LinkedIn, Twitter and YouTube. 
Facebook users have engaged the most with the 
film - specifically people who are disabled themselves 
or who are connected to someone with a disability. 

The use of online media has allowed DEMAND to 
reach unprecedented audiences, enabling them to 
communicate beyond their original contact base.

“This is a great promo video for an  
amazing charity. Check out their 
website and see how awesome they 
are at demand.org.uk. I can’t express 
how grateful I am to them for how 
they have helped me with my 
mobility. Thanks guys!!!”
YouTube user

What has been the overall impact for DEMAND?

“As a small charity with very limited resources, 
there’s simply no way we could have committed 
the funds required to make a film like this 
without the help of the Creative Vision Award. 
We were thrilled to be selected to have the 
opportunity to share our story in a new way, fit 
for an online audience. Our film shows exactly 
who we are as a charity - it clearly illustrates 
our purpose to a new audience and gives the 
uplifting message that you can indeed follow 
your dream!”
Lynnette Smith, Marketing Executive, DEMAND

At Moore Kingston Smith, we are delighted that the 
film that has been created is making a difference and 
achieving additional value. Expected outcomes will 
include change, not just for service users who can 
have increased mobility. Potentially those close to 
the service users are likely to feel less worry, anxiety 
and stress through the knowledge their loved one is 
gaining invaluable help and support.
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TIME FOR ACTION

Every October, Moore Kingston Smith has an Action 
Day to support local causes. All our staff and partners 
leave their desks for the day to go and give back to 
the community, helping on many different projects. 
Our aim is to help a range of organisations to better 
achieve effective outcomes for their stakeholders.

“We really appreciate the help provided by the 
Moore Kingston Smith teams. They are always 
so friendly and happy to get stuck in. It also 
gives us a chance to showcase our work and 
bring different sections of the communities that 
make up our city together. The Moore Kingston 
Smith teams are quite often the most productive 
groups that help us at the farm.” 
Chris Pounds, Hackney City Farm.

IN PARTNERSHIP  
WITH MIND

Having voted overwhelmingly in favour of Mind as 
the Moore Kingston Smith charity partner, our people 
have been working with the charity for over a year 
now. Mind is the UK’s leading mental health charity. 
It provides vital information, advice and support for 
the one in four people experiencing mental health 
issues in any given year. Through Mind’s new online 
peer support platform, our donations are helping 
them share reliable information and advice leading 
to many more people taking first steps to recovery, 
feeling they are being listened to and avoiding despair 
and desperation through feeling supported. Not only 
have we had a positive impact on Mind, they have also 
helped us change our business for the better. They 
assisted with the introduction of mental health first 
aiders across our offices, alongside other wellbeing at 
work initiatives to support our people. 

The support means that we are contributing to 
Mind delivering services and being there for people 
when others are not. Needy individuals are accessing 
knowledgeable and caring support and participants 
are reporting feeling more independent, less helpless 

and less alone with their difficulties after speaking to 
an adviser. We are proud that we are helping people 
who use the services of Mind to feel less isolated, feel 
more able to develop coping strategies, feel more in 
control of their lives and ultimately have the hope 
of improved mental and physical health leading to 
increased personal wellbeing.

Mind giving back to us:

15 newly trained mental health first aiders 
leading to an increased awareness of mental 
health issues in the workplace and an 
increased ability to recognise and support 
staff members experiencing them.

Workplace Wellbeing Index Bronze Award 
for various initiatives to improve health and 
wellbeing at Moore Kingston Smith. 

 Two free seminars for clients and contacts on 
mental health in the workplace.

 Wellbeing at work week leading to more staff 
socialising, learning new skills and relaxing 
together.

Other fundraising and volunteering

Our people hold many causes close to 
their hearts and undertake fundraising 
and volunteering in their own time. We 
love supporting them and hearing about 
the wonderful challenges they take on. 
Here’s some of what they got up to last 
year: 

AREAS - HACKNEY, SPITALFIELDS, 
ISLE OF DOGS, PECKHAM, 
ELTHAM, KENNINGTON, 
HIGHBURY, FINSBURY PARK, 
HOLLOWAY, BOUNDS GREEN, 
DALSTON, CLERKENWELL, 
SHADWELL, LATIMER ROAD.

Action day 2018: 25 community projects 

Friends of 
City Gardens 
project

1

Scouts’ 
campsite 

1 3
Community 
gardens

9
Schools

4
Community 
centres

Young 
homeless 
women shelter

1

1
Theatre

4
Adventure 
playgrounds

Nature 
reserve

14
Farms

HOW WE 
RAISED 
FUNDS

YORKSHIRE  
THREE PEAKS
THAMES 
BRIDGES TREK
DRESS-DOWN DAYS
BONKERS BINGO
SPRING CLEAN
BAKE SALES
RAFFLES AND 
PRIZE DAWS
CHRISTMAS GIFT 
DONATIONS
ULTRA MARATHON

GIVING 
BLOOD

RUNNING 
RACES

QUIZZES

OBSTACLE 
COURSE

VOLUNTEER 
STEWARDS

HOSPITAL TOY 
DONATIONS

GUMBALL 
RALLY

VOLUNTEER TRUSTEES  
AND GOVERNORS
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www.mks.co.uk/community

CER0919

CONTACT US
City  
Devonshire House 
60 Goswell Road 
London 
EC1M 7AD 

t: +44 (0)20 7566 4000 

Romford  
Orbital House  
20 Eastern Road  
Romford  
Essex RM1 3PJ

t: +44 (0)1708 759759 

Heathrow  
The Shipping Building 
The Old Vinyl Factory 
Blyth Road, Hayes 
London UB3 1HA

t: +44 (0)20 8848 5500 

St Albans  
4 Victoria Square 
St Albans 
Hertfordshire 
AL1 3TF

t: +44 (0)1727 896000 

Redhill  
Betchworth House 
57-65 Station Road 
Redhill 
Surrey RH1 1DL

t: +44 (0)1737 779000 

West End  
Charlotte Building 
17 Gresse Street 
London  
W1T 1QL

t: +44 (0)20 7304 4646 

“At Moore Kingston Smith, we  
have always been involved with the 
communities and people we work with. 
We are therefore delighted to show the 
ways in which we are helping create change 
through our community engagement. We 
are focused on the positive outcomes we are 
creating, both for our own people and the 
wider community. Next year we will report 
on our social value as a commercial concern. 
We hope this will enable us to encourage 
other professional service firms to follow 
our lead through the use of our impact 
measurement process.”

Maureen Penfold 
Managing Partner, Moore Kingston Smith

Follow us @Mooreksllp

* Front cover: Moore Kingston Smith people Mahendree Naidoo [left] and Sharon Evans [right] enjoying Action Day 2019.


